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Introduction
Migrant assimilation into host country economies and cultures has become a much watched phenomenon as international migration and globalization become more and more widespread (Epstein and Gang, 2010) . We are interested in the consequences of migrants' expressions of their links toward their home cultures on their assimilation. At the heart of our story is the existence of two types of ethnic/immigrant goodsone directly impacting their income and a second that doesn't. Certain ethnic goods work to isolate immigrants from the host populationdressing differently, eating different foods, holding onto traditions that interfere with daily work life such as not going to a business meeting because the food does not adhere to religious standards, a requirement to pray, and so onand could lead to active discrimination, harassment, or simply missed work opportunities. Other ethnic goods have more of a silent, public goods aspect, not giving rise to income loss. These include donations to schools, helping the needy, donations to religious institutes or houses of worship, investment in relations between the home country and the host country, and remittances to family and others in the home country. In addition to affecting income, we argue that while both types of ethnic goods can slow assimilation to host country behavior, they do so at very different rates, with the isolating goods reducing assimilation to a much greater extent than the less publicly visible goods.
In our model, immigrants sort themselves into two groups, those who are primarily consumers of isolating ethnic goods and those whose largest expenditures are on lessisolating ethnic goods. As a consequence the immigrant community faces internal strains, exacerbated by increasing group inequality as the awards from assimilating and the penalties for not accrue. The relative size of the two groups matters. We show the conditions under [4] Our paper is indebted to Chiswick (2009) and Chiswick and Miller (2005) . Our papers distinction between two types of ethnic groups is similar to the distinction of investments and activities that are 'complements' or 'anti-complement's for ethnic goods and activities emphasized in the research of Carmel Chiswick on the economics of ethnic assimilation (Chiswick, 2009) . Chiswick and Miller (2005) use the concept of ethnic goods in addressing the formation of immigrant enclaves. Ethnic goods are consumed by immigrants but their consumption is not shared by natives. We adapt their characterizations by allowing two types of ethnic goods, each with its own consequences for assimilation and earnings.
We illustrate our argument by looking at migrant assimilation in the capital of the Russian Federation, Moscow. We focus on migrants from three main sending countries of the former Soviet Central Asia Republics: Kyrgyzstan, Tajikistan and Uzbekistan. These countries underwent dramatic economic changes after the breakup of the Soviet Union.
Large wage differentials with few travel restrictions between these countries and Russia gave rise to high labor migration to Russia. Some migrants were able to easily integrate within the Russian community while some have difficulty fitting with the local Russian population.
While sharing a common background their cultural differences makes studying the assimilation of Central Asian migrants in Russia quite compelling. We use the data from a small survey conducted by the Independent Research Service SREDA at two offices of Russian Federal Migration Service in Moscow in July 2012.
We next model assimilation and discuss how immigrant culture affects their consumption and hence their income, how their skill set will affect their wages and consumption, the effect of the relative size of their group and whether they are permanent or temporary migrants. In Section 3 we illustrate our story using a 2012 survey of 401 [5] immigrants in Moscow, with particular attention to those from Central Asia. The final section concludes.
A model of an immigrant in a host country
Let us focus on the utility of an immigrant in a host country. For a person living in their home country there is generally little issue regarding ethnic differences amongst the populations, at least not in the same way as with immigrants in a host country and especially with regard to immigrants from developing countries living in a developed country.
We assume that the utility of an immigrant in the host country is captured by a Stone-Geary type function (see Basu and Van, 1998) :
where c is consumption and z is the given minimum level of consumption needed to exist. h and R play a key role in our analysis, and a tells us the relative impact of an increase in h versus R on an immigrant's utility. h and R capture the level of investment in consumption by the immigrant of two different types of ethnic goods in the host country. Certain ethnic goods (h) work to distance immigrants from the host population, e.g., dressing differently and eating different foods. Other ethnic goods (R) have more of a public aspect and do not give rise to income loss, e.g., donations to education centers and helping the needy. While both h and R goods consumption can slow assimilation to host country behavior, they do so at very different rates, with the former reducing assimilation to a much greater extent than the latter.
If it is assumed that the individual has a higher utility from consuming h then R, the coefficient of h in the utility function, a, is greater than one. Therefore, as h increases, assimilation decreases; h has a stronger negative effect on assimilation then has R.
[6]
Immigrants' income/wages in the host country are wf. The immigrant does not save, consuming (including remittances, an R good) all his income. The immigrant's budget constraint is:
(2)
Thus the immigrant's utility is given by
Notice that the mechanism by which an immigrant holds onto his heritage is the consumption of ethnic goods. 1 This may have costs. Consider the link between migrants' host country wages, wf, and the level of migrants' ethnic goods consumption. Consuming isolating ethnic goods (h) with their perceived interference with workplace behavior and differentness will lower his income. Consuming integrating goods (R) certainly raises income in comparison to consuming isolating goods, maybe by lowering it less. For simplicity, we assume integrating goods have no effect on income (see the alternative formulation in Chiswick and Miller, 2005) . 2 We are arguing that income, wf, is a function of the ethnic goods level chosen by the employed worker captured by h:
. There exists a large literature which considers the 1 Isolating goods are very specific and have a network effect as in being part of a club. They also impart the utility of being different and holding onto something one thinks is better, such as a religion (Berman, 2000) . 2 While one could think of R as regular consumption, we wish to distinguish it as it provides a different type of utility to the individual. For example, giving donations to your local Church or sending home remittances increases utility in a different way than giving money to needy that are not connected to your group.
[7] connection between migrant assimilation and their earnings. 3 It has been shown that earnings rise with immigrant assimilation, meaning the migrant chooses a lower level of homeanchored ethnic goods (a lower level of h). Therefore, we assume here that as the consumption level of isolating ethnic goods increases, wages decrease:
However, investment in R does not affect income since consumption of these ethnic goods does not have an effect on daily life at work,
The assumption here is that the worker earns more than a minimum wage. If the worker earns a minimum wage at a level of w0 then it is clear that changing the consumption of ethnic goods of any type will not affect wages:
The immigrant must determine the optimal consumption of ethnic goods, h and R, which maximizes his utility in the host country. Maximizing (3) with regard to h and R, let us consider the first order conditions with regard to the level of
and, 1978 , 1991 , 1998 ), Dustman (1997 , McManus, Gould and Welch (1983), Berman, Lang and Siniver (2003) and Pendakur (2002) on language proficiency migrants and earnings. See Cutler and Glaeser (1997) and Borjas (2000) on segregation of minorities and earnings and Epstein (2012) .
Denote by h * an individual's investment level in ethnic product consumption that satisfies (6).
If a<1 then the individual will not invest in ethnic goods since it will be cheaper and more beneficial to invest in R.
We conclude
As income increases the individual will invest more in ethnic goods that do not affect their income (R) and, if as income increases the effect of consuming ethnic goods has a stronger effect on wages, the individual will decrease consumption of such products.
Minimum wage and ethnic goods
Now consider the consumption of ethnic goods by individuals earning minimum wage w0 .
The first order conditions holding for the determination of h and R are, similar to (4) and (5), as follows: 
If a does not equal 1, the individual will only invest in one of the ethnic goods. If a>1, the individual will invest in h and if a<1 the individual will invest in R. If a>1 we obtain
. Thus, for a>1, low wage workers will spend on ethnic goods that will work to keep them isolated from the native population and in the course of doing so, work to keep their incomes low.
Many immigrants arrive in a host country with minimal transferable skills. They earn minimum wages and consume ethnic goods that decrease their probability of assimilation.
Those immigrants who arrive with a possibility of earning higher than the minimum wage invest in both types of ethnic goods: goods decreasing the probability of assimilation and public ethnic goods that have a smaller negative effect on assimilation. As wages increase, investment in isolating ethnic goods shrink and investment in ethnic goods that have a smaller negative effect on assimilation increase (public ethnic goods). Those earning lower wages are consuming higher levels of ethnic goods distinguishing them from the local population, while those with high income invest in public ethnic goods.
[10]
Different group sizes
We can push our analysis further by considering two immigrant groups, those earning high incomes and investing in both types of ethnic goods and those earning low incomes and investing in only one type of ethnic good. For the latter, think of those earning the minimum wage and investing only in the ethnic goods that provide them a higher return, i.e. a>1.
How do individuals obtain utility from the consumption of ethnic goods? There are many dimensions to this question and many possible answers. Some will feel better about themselves; others may make a better impression on other immigrants, etc. Here we wish to consider the effect from "belonging", specifically how the size of the group affects the individual's utility. As your group size increases, it is easier to consume ethnic goods and thus obtain recognition from your society (for an example, see Berman (2000)). Therefore, as the population that invests in h increases in size, the utility obtained from h increases. 5 The same can also be said about investment R, however this would be true for an increase in the total number of immigrants. We normalize the utility of R to unity and consider the coefficient of h to be the relative size of migrants investing in this type of ethnic good:
where mh is the number of individuals investing in h (dress codes, etc., that stand out as isolating goods). mR is the number investing in type R ethnic goods that does not 5 One could think of economies of scale benefit with regard to h ethnic goods, such as decreasing the cost of importing the products, or benefitting from a larger group attending services or at the 'club' as you feel part of a bigger group and have more with whom to share the experience. As the network increases, benefits increase and the migrant feels safer when consuming the products. Of course, if the size of the group is too large, it can go against you by, for example, generating greater animosity on the part of your hosts.
[11]
have an effect on the wages (behind the scene ethnicity 
Since increasing mh increases a, we can consider how changes in a affect R and h in equilibrium which is given by (7) . 
Increasing the size of the group investing in ethnic goods that affect wages, etc., has an effect on investment in this type of ethnic good (R, a less isolating good).
[12]
If the number of low skilled immigrants earning the minimum wage increases, this affects immigrants earning higher than minimum wages. The workers earning wages above the minimum wage increase their consumption of ethnic goods that distinguish them from the local population, and assimilation decreases.
The reason for this is that investing in ethnic goods where it is apparent and everyone can see it has an externality. It affects your family, children and neighbors. The more who invest in it, the more the cost of not investing, increases. Thus, as we have more low income individuals investing in such ethnic goods, this affects consumption by immigrants earning higher wages. It may even decrease their wages. This is a trap. Increased immigration by low wage immigrants separates not only those new immigrants from the local population but also those who were getting closer to the local population and were on the path to assimilation.
Permanent verse temporary Migration
We now consider the decision-making of permanent vs. temporary migrants. In our framework a permanent migrant tries to increase utility taking into consideration the option that proper behavior may increase his future income. The temporary migrant does not take into consideration possible increases in income as he expects to have a very limited lifespan in the host country.
A temporary migrant's objective is as described in
[13]
where V is the discounted lifetime utility of the permanent migrant, low indicates that upon immigration the migrant starts with low income and "high" is his income if he assimilates and obtains a higher income. Pr is the probability of assimilating and obtaining a higher income thus increasing lifetime discounted utility. As h increases, the probability of assimilation decreases.
It is clear that the temporary immigrant will only invest in h ethnic goods and R=0.
His utility and investment in h will equal
The permanent migrant wishes to raise the opportunity to increase income over time and thus decreases investment in h below that of temporary migrants.
Permanent migrants wish to increase R while temporary migrants prefer not to invest in R. We obtain two type of migrants, permanent ones wishing to increase investment in R and decrease investment in h in order to increase the probability of increasing income.
However this can be overcome by an increase in the number of temporary migrants. Thus if the local population does not want immigrants to assimilate they can allow the number of temporary migrants to increase which increases investment by permanent migrants in h and thus decreases their probability of assimilation.
[14]
Circular migration 6
In circular migration, migrants want to go home but want also to return back to the host country. In this case they want to hold onto the ties at home like temporary migrants and still want to be connected to the host country somewhat like the permanent migrants.
A temporary migrant's objective is as described in (3)  
Thus a circular migrant's objective function is 
. The permanent migrant wishes to increase his opportunity for higher income over time and thus 6 We thank Klaus F. Zimmermann for suggesting this section.
[15]
decrease investment in h below that of temporary migrants. Thus, the circular migrant invests less in h (the isolating ethnic goods) than the temporary migrant but more than the permanent migrant invests. He invests more than the temporary migrant in the non-isolating ethnic goods but less than the investment made by the permanent migrant. This depends on the level of  reflecting the migrant's impermanence level.
Summary of theoretical results
We can summarize our findings above: (1) As income increases the migrant invests more in ethnic goods that do not affect their income (non-isolating goods).
(2) Minimum wage immigrants consume ethnic goods that decrease their probability of assimilation. (3) Those who arrive with a possibility of earning higher than the minimum wage invest in both types of ethnic goods. (4) As wages increase, investment in isolating ethnic goods shrink and investment in ethnic goods that have a smaller negative effect on assimilation increase (public ethnic goods). (5) If the number of low skilled immigrants earning the minimum wage increases, immigrants earning higher than minimum wages increase their consumption of ethnic goods that distinguish them from the local population, decreasing assimilation. (6) Permanent migrants increase the consumption of non-isolating goods while temporary migrants prefer not to invest in these goods. Table 2 highlights the variables of particular concern with summary statistics for the sample and each of the subsamples. Definitions of the variables are given in Table 1 . and 21% of citizens of Tajikistan and Uzbekistan, respectively.
Post-1990 Migrations and the Russian Federation

What the data tell us
We proceed by estimating a standard earnings equation in which we include various indicators of assimilation (Table 3) . We follow this with several probit estimations exploring the correlates of the indicators of assimilation. We also explore more sophisticated techniques (IV, simultaneous equations, and so on), as our theoretical modeling calls for worrying about [21] the endogeneity/simultaneity between types of ethnic goods and income. We found that the data are not able to support such analysis. With our small sample our standard errors are high as often there is not enough variation, and we find only very weak correlations between the log of earnings and our assimilation indicators.
We now study the correlations between the earnings of each of the ethnic goods consumed by migrants in the destination region, i.e., Moscow, by using Ordinary Least Squares regression analysis. Our dependent variable in our estimation is the logarithm of migrants' earnings for the last month. We control for the individual characteristics of migrants and types of ethnic goods consumed by migrants in Moscow. According to our theoretical discussion, the consumption of some ethnic goods have significantly negative correlation with migrant's earnings (h goods), while the migrant's consumption of other types of ethnic goods does not have a significant correlation with earnings (R goods). The regression results for the whole sample and four subsamples are reported in Table 3 .
Initially, we look at how the individual characteristics of migrants are correlated with their earnings. Male migrants have higher earnings than women. Our estimate for the whole sample is positive and statistically significant. The estimate, however, becomes insignificant for individual countries, which might be due to insufficient variation. The age variables show a concave relationship with earnings, which increase with age at a slower pace. However, the coefficients are not significant. Lower levels of education are associated with lower earnings.
The coefficient on the variable is negative. The Central Asian and individual country subsamples indicate that the negative relationship between less education and earnings holds, but is not statistically different from zero, which might be due the fact that most migrants from these countries do not have university education. For the whole sample and the Central Asian subsample, individuals who stayed in Moscow more than 6 months and less than one year [22] earn more than those who have been in Moscow for less than 6 months (the reference group).
Furthermore, those staying for more than 6 months and less than one year are earning better (but not significantly so) than those staying longer. Internet users have higher incomes; the coefficient on the corresponding variable is positive and statistically significant for both the whole sample and Central Asian subsamples. The significant difference between internet users is observed in the sample of migrants from Uzbekistan, the coefficient of the variable is positive and statistically different from zero.
We turn to our variables associated with the consumption of ethnic goods and their relationship with migrants' earnings. Migrants, who came with their families to Moscow, might be less likely to consume isolating ethnic goods that lower their earnings. Since they send their children to Russian schools while both parents work, a migrant living with his family will integrate faster with the local community. Furthermore, migrants with families will avoid the consumption of the isolating ethnic goods that decrease their earnings simply because they need to earn sufficient money to cover family's living expenses --living expenses in Moscow are high, and living together with families imply more expenses than the migrant who lives alone.
Consumption of the isolating ethnic good of daily communication with one's own
compatriots is significantly associated with lower individual wages. The coefficient on the variable is negative and statistically significant for the whole sample, including the Central Asian and Tajikistan's subsamples. This is consistent with our discussion on the impact of an increasing number of immigrants on their assimilation. Coefficients on the variable for the Kyrgyzstan and Uzbekistan subsamples are negative but not statistically different from zero.
Furthermore, the willingness to become a Russian citizen is also associated with higher wages. Coefficients on the variable are positive and significant for the whole sample [23] and the Central Asian subsample, as well as for Tajikistan's subsample. Such correlation is consistent with our discussion in the theoretical section of the paper: with higher wages migrants want to consume less of the isolating ethnic goods in order to be more closely associated with Russia.
In most cases Mosque attendance means attending Friday prayers. While Islam permits prayer at home or a workplace, it obligates men to attend weekly Friday prayers. However, whether Mosque attendance can be viewed as an isolating or relatively integrating investment is a question. If it is occasional and expected, it may very well be non-isolating; if often and "in the employers face", it may be isolating. In our estimation the coefficient is small, positive and not significant for all samples. This indicates some ambiguity in its implications for income and assimilation.
Another aspect of assimilation is whether migrants want the next generation, i.e. their children, to possess the qualities they see in the local Russian people. The coefficient on this variable is negative and statistically significant, indicating that having your children emulate your Russian hosts is correlated with lower income, ceteris paribus. Migrants' plans to stay longer in Russia imply less consumption of isolating ethnic goods in favor of more integrating ethnic goods. The variable coefficients for 'planning to stay for several years' and 'forever', have positive signs for both the whole sample and the Central Asian subsample.
These coefficients are not statistically different from zero, which implies that the associated increase in integrating ethnic goods does not reduce migrants' earnings. Another example of the integrating ethnic goods, as discussed earlier, is the remittance of money to the home country. Sending remittances home is positively correlated with migrants' earnings and statistically significant. This result is also consistent with our earlier discussion, i.e. the [24] consumption of ethnic goods such as remitting money to home does not reduce individual earnings.
A migrant's willingness to attend Russian language courses and his spoken Russian language fluency is significantly significant correlated with earnings (Chiswick, 1991; Chiswick and Miller, 1995; Isphordiing and Otten, 2013) . The degree of willingness to attend Russian language courses indicates the low degree of assimilation of migrants within the local population. Since some migrants are willing to attend these courses due to their weak knowledge of Russian, it is not surprising that they earn less than those who know Russian well and are not willing, and do not need, to attend these courses. In other words, greater fluency in Russian is associated with higher migrant earnings, which we observe in the coefficient estimate of the variable whether migrants speak Russian fluently.
Next we examine the correlations between seven assimilation goods and other associated independent variables using probit regressions. The regression results as marginal effects of independent variables and their standard errors are reported in Table 4 . The decisions on mosque attendance (the first column) are positively correlated with male gender.
Communication with one's own compatriots also is positively correlated with mosque attendance. Such communication is associated with higher consumption of isolating ethnic goods, including mosque attendance. A lower level of education is positively correlated with mosque attendance: the more educated have higher ambitions for assimilation, hence less consumption of isolating ethnic goods such as the mosque attendance. The length of stay has positive and statistically significant correlations with the mosque attendance: migrants learn where to meet other migrants including the location of mosques, and start knowing their migrant compatriots, which both are associated with higher probability of mosque attendance.
Living with families is also positively significantly correlated with the mosque attendance:
[25]
families following their religious traditions build their acquaintance with local religious clerics and relationships with their own compatriots through mosque attendance. Sending remittances is also positively and significantly correlated with mosque attendance, which might reflect the effect of religion on the altruism of migrants. However, knowledge of the Russian language is negatively correlated with the mosque attendance: assimilating migrants know the local language better and will consume less of isolating ethnic goods.
The next probit regression indicates there is a significant correlation of migrant's age, internet use, and earnings with migrant's daily communication with their own compatriots (the second column). Individual age has a concave relationship with communication with compatriots. Internet users are also more likely to be communicating with their own compatriots: the corresponding coefficient is positive and statistically significant. Migrants' earnings are negatively correlated with daily communication with their own compatriots, as discussed in the earnings regression above.
Migrant's age shows a convex relationship with decisions on remitting (the third column). Migration with own families is associated with lower probability of remitting money to the home country. Remitting is also positively correlated with migrant's willingness to obtain Russian citizenship and statistically different from zero. The willingness to have their children be like Russians and plan to stay for longer periods, reflect the willingness of further assimilation, and are negatively and significantly correlated with decisions on sending remittances. Migrant's use of the internet is also negatively and significantly correlated with the probability of sending remittances. While earnings and mosque attendance have positive correlation with the probability of sending remittances, and are statistically different from zero, they correspond to our findings in previous regressions.
[26]
Female migrants and migrants with professional education are more likely to speak Russian fluently (the fourth column), and for this group the corresponding coefficients are negative and statistically significant. 10 Since the specialized literature in professional schools in many former Soviet countries is available primarily in Russian, many graduates from these schools are fluent in Russian. When migration with their own families is associated with fluent knowledge of Russian, these families tend to assimilate faster. The 'use of the internet'
and 'plans to stay for longer periods' have positive correlations with Russian fluency, and their coefficients are positive and statistically significant. Not surprisingly, fluent knowledge of Russian language is negatively associated with the migrant's willingness to attend Russian courses. As was discussed earlier, knowledge of the Russian language has significantly positive and negative correlations with earnings and mosque attendance, respectively.
The willingness to attend Russian courses (the fifth column) is negatively correlated with a lower level of education. Migrants who have been not willing to acquire professional education also do not show their willingness toward learning the language of the host country. However, willingness to become Russian citizens is positively correlated with willingness to attend Russian language courses, which is not surprising: both are positively related to the migrant's assimilation. As was discussed earlier, the willingness to attend Russian courses is significantly negatively correlated with both the knowledge of Russian and earnings. 10 We also estimated male and female samples separately, finding the coefficient of the variable 'Secondary education or lower' increased in significance from the .10 to the .05 level in the male sample, implying it is mainly men who have lower level of education (i.e. excluding women reduces the variation). In contrast, the coefficient of variable 'My family is in Moscow' is reduced in significance from the .01 to the .05 level, implying that women in Moscow are accompanied with their husbands and children. Similarly, the variable 'Want to attend Russian language courses' also lost its significance in Male sample. We think this is because migrant women have more time than their husbands to spend on learning Russian. Other variables did not change in significance and their signs remained the same. Because of space limitations we only report the results including women.
[27]
Among male migrants who want their children to be like Russians (the sixth column), the corresponding coefficient is positive and statistically significant. Furthermore, migrants' willingness for their children to be like Russians is positively correlated with migrating with their families, and their willingness to become Russian citizens, and the use of internet. As discussed earlier, their willingness for their children to be like Russians is negatively correlated with decisions on remittances and earnings. The willingness become citizens (the last column) is positively and significantly correlated with willingness to have children who behave as Russians, plans to remain forever in Russia, sending remittances and willingness to attend Russian language classes.
Conclusion
Among immigrants, many try to keep their ethnicity hidden while others become ever deeply more mired in their native ethnic culture. However, they are not the natives of the host or source countriesthey are immigrants who struggle to balance their obligations and dreams.
We develop a simple theoretical model useful for capturing the consequences of this struggle.
We introduce the idea that different types of ethnic goods have vastly different effects on immigrant assimilation and consider the relationship between the consumption of ethnic goods, wages and assimilation.
We categorize ethnic goods consumed by immigrants into those that are isolating and those that are not. The consumption of ethnic goods makes the migrants differ from the local population and as a result affects assimilation and wages. By choosing isolating ethnic goods, migrants affect the reaction of the local population towards them and the host's willingness to accept them. Moreover, as income decreases migrants tend to consume more isolating ethnic goods and the probability of assimilation in the future declines.
[28]
Bringing in low-wage immigrants separates not only those new immigrants from the local population but also those that were getting closer to the local population and were on the path towards assimilation; it results in a trap. Increasing temporary migration increases consumption of isolating ethnic goods, forcing the permanent migrants to also increase their consumption of isolating ethnic goods and thus decrease their probability of assimilation.
We connect our theory to illustrative evidence on the assimilation of Central Asians into the Muscovite economy. We find that those investing in isolating ethnic products generally have lower incomes, while those migrants whose investments are less in these isolating goods and more in less isolating goods (such as remittances) have higher incomes. Dummy variable taking a value of 1 if the respondent has education from vocational schools or lower. More than 6 months less than a year Dummy variable taking a value of 1 if the respondent has been in Moscow for 6 months but less than a year. More than one and less than two years Dummy variable taking a value of 1 if the respondent has been in Moscow for more than 1 year but less than 2 years. More than two and less than five years Dummy variable taking a value of 1 if the respondent has been in Moscow for more than 2 years but less than 5 years.
More than five years
Dummy variable taking a value of 1 if the respondent has been in Moscow for more than 5 years. [32] APPENDIX As discussed in the body of the paper, after accounting for missing data our survey of 401 individuals is reduced to a sample of 173 migrants. Of these 138 are citizens of three Central Asian countries: 39 citizens of Kyrgyzstan, 38 of Tajikistan and 61 of Uzbekistan. These are portrayed in Table 2 of the paper.
The table below provides the summary statistics on the excluded 228 observations. We found only four variables differ in means between the excluded observations sample and the included observations sample)at 0.05 level: 'More than one and less than two years', 'Want children to be like Russians', 'Send Remittances', 'Speaks (Russian) freely'. Other variables do not differ in their means. 
Appendix
